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Street Smart NJ  

North Plainfield 

 

Executive Summary 

 
The Street Smart pedestrian safety campaign in North Plainfield, New Jersey was a 

collaborative effort between RideWise, the North Plainfield Police Department, the 

Borough of North Plainfield, the North Jersey Transportation Planning Authority, and 

local businesses and organizations. The North Plainfield Police Department provided 

overtime hours for education and enforcement of traffic laws, while RideWise 

supported multiple educational outreach events. The program was assessed through 

pre- and post-campaign observations of a crash-prone intersection in North Plainfield. 

Results demonstrated a 13 percent increase in the rate of compliance with traffic laws 

in terms of how many pedestrians waited for the “walk” signal before crossing the 

intersection. According to another measure, however, the number of motorists not 

yielding to pedestrians increased from zero to four instances, indicating a greater need 

to educate and enforce pedestrian laws among motorists. Recommendations resulting 

from the campaign include incorporating pedestrian safety education and 

enforcement into the Police Department’s activities throughout the year rather than 

being the focus of periodic efforts; providing temporary safety areas for pedestrians 

when construction activities generate closures of sidewalk areas; increasing 

enforcement of on-street parking restrictions, particularly near intersections; and 

placing more emphasis on changing the behavior of motorists.  
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Street Smart Overview 

 

Street Smart NJ is a statewide public education, awareness, and behavioral change 

campaign developed by the North Jersey Transportation Planning Authority (NJTPA), 

the metropolitan planning organization for northern and central New Jersey. Street 

Smart promotes safe travel behavior through education and enforcement of 

pedestrian laws. The campaign responds to New Jersey’s designation as a “focus” state 

by the National Highway Traffic Safety Administration because of its relatively high rate 

of fatal pedestrian crashes compared to other areas of the country. In 2015, there were 

170 pedestrian fatalities in New Jersey – 30.2 percent of all traffic fatalities in the state. 

Of total traffic fatalities, New Jersey has the second highest proportion of pedestrian 

fatalities in the US.1   

 

Street Smart was piloted by NJTPA in November 2013 in four northern and central New 

Jersey communities – Newark, Jersey City, Hackettstown and Woodbridge – and on 

Long Beach Island in July 2014. The campaign expanded to communities across the 

state, including Newton, Washington (Warren County), Morristown, Summit, Phillipsburg, 

Asbury Park, Bay Head, Bergenfield, Bloomfield, Bradley Beach, Clinton, Elizabeth, 

Flemington, Franklin (Sussex County), Frenchtown, Hackettstown, Hillsborough, 

Lakewood, Long Branch, Maplewood, Manasquan, Nutley, Passaic, Point Pleasant 

Beach, Princeton, Red Bank, South Orange Village, and Toms River. Street Smart 

couples paid advertising with grassroots public awareness efforts and targeted law 

enforcement. 

 

The goals of the campaign are to: 

 

 Change pedestrian and motorist behaviors to reduce the incidence of 

pedestrian injuries and fatalities in New Jersey. 

 Educate motorists and pedestrians both about their roles and responsibilities for 

safely sharing the road. 

 Increase enforcement of pedestrian safety laws and roadway users’ awareness 

of that effort. 

 

The campaign encourages pedestrians and motorists to “Check Your Vital Signs” to 

improve safety on the road. Motorists are urged to obey the speed limit and stop for 

pedestrians in crosswalks. Pedestrians are advised to use crosswalks and wait for the 

walk signal where applicable. A “Heads Up, Phone Down” message was added in 2016 

to combat distracted driving and walking. 

 
 

                                                           
1 U.S. Department of Transportation. National Highway Traffic Safety Administration, Traffic Safety Facts 

2015.  
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RideWise’s Street Smart Program 

 
NJTPA collaborates with New Jersey’s Transportation Management Associations to bring 

Street Smart to communities across the state.  RideWise is one of eight designated 

Transportation Management Associations in New Jersey. Transportation Management 

Associations are non-profit organizations that work with businesses, commuters, county 

and local governments, and state agencies to create and implement programs that 

address issues related to transportation.  As an independent, 501(c)3 organization, 

RideWise’s mission is to advocate for and provide safe and sustainable travel solutions 

that improve mobility for individuals living and working in Somerset County, New Jersey.  

 

To identify areas in Somerset County where pedestrian safety is an issue, RideWise 

referred to NJTPA’s 2009-2013 network screenings of pedestrian corridors and 

intersections and Plan4Safety – a comprehensive crash database designed by Rutgers' 

Center for Advanced Infrastructure and Transportation.  Data from these sources 

revealed that the Borough of North Plainfield experiences more pedestrian crashes 

than other areas of the county.  In response to these findings, RideWise reached out to 

North Plainfield in early 2016 to propose collaborating on a Street Smart program in the 

Borough. 
 

 

 

 

 

 

Image 1: Sample Street Smart signage 
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North Plainfield, Somerset County, New Jersey  

 
North Plainfield is a borough in Somerset County, New 

Jersey. According to the 2011-2015 American 

Community Survey, the Borough’s estimated 

population is 22,156. With a total area of 2.807 square 

miles, North Plainfield’s population density is 

approximately 7,893 people per square mile, which 

makes it the most densely populated municipality in 

Somerset County. It is also one of the most ethnically 

diverse areas of the county.  The population is 47.8 

percent Hispanic or Latino, 28.9 percent White, 16.1 

percent Black or African American, 4.9 percent 

Asian, and 1.3 percent two or more races.2 

 

North Plainfield Street Smart Campaign Structure 

 
In March of 2016, RideWise organized a planning meeting with the North Plainfield 

Police Department to develop a framework for the campaign based on the structure of 

the pilot programs. The main features of a successful Street Smart campaign include 

pre- and post-campaign observations of target locations; a formal kickoff event; four to 

six weeks of on-the-ground education and enforcement; and distribution of campaign 

information.  During the meeting, the stakeholders decided that the downtown district 

would be the best area of focus for the campaign, and devised a strategy to secure 

funding for police overtime hours. 

 

 

Funding 

 
RideWise informed the North Plainfield Police Department about grant funding through 

the Pedestrian Safety Education and Enforcement Fund of the New Jersey Division of 

Highway Traffic Safety. RideWise worked with the Police Department to prepare and 

submit a competitive application for the grant opportunity. North Plainfield was 

awarded funding for the 2017 fiscal year starting on July 1, 2016. The NJDHTS funding 

covered the cost of overtime hours for officers participating in the Street Smart initiatives 

as well as the purchase of signage and materials. 

 

 

 

 

                                                           
2 U.S. Census Bureau, 2011-2015 American Community Survey 5-Year Estimates. 
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Intersection Evaluation 

 
According to NJTPA’s 2009-2013 network screenings of pedestrian intersections and 

corridors, the intersection of Jackson Avenue and Somerset Street is one of the most 

dangerous intersections in the Borough for  pedestrians. This measure is calculated by 

weighing the total amount and severity of pedestrian crashes at this intersection from 

2009-2013, including the total number of pedestrian crashes, degree of injury to 

pedestrians, degree of injury of drivers, degree of damage to property, and total 

number of pedestrians or drivers killed.  According to Plan4Safety, three pedestrians 

sustained injuries from car crashes at this intersection from 2010-2013.   

 

The intersection of Somerset Street and Jackson Avenue was selected over other 

dangerous intersections in North Plainfield as a target for pedestrian education an 

enforcement activities because of its central location in the Borough’s downtown area  

as well as its proximity to the Somerset School, which educates all fifth to sixth grade 

students in the North Plainfield School District.    

 

Somerset Street is County Road 531. It extends 13.6 miles from Woodbridge Avenue (CR 

514) in Edison, Middlesex County to Passaic Valley Road (CR 512) in Long Hill Township, 

Morris County.  The intersection of Jackson Avenue and Somerset Street is located in the 

heart of North Plainfield. It manages one lane of traffic in each direction without 

dedicated turn lanes, and features crosswalks, a traffic light, and pedestrian signals.  

 

 

 
Image 2: Aerial view of the target intersection: Somerset Street and Jackson Avenue in North Plainfield.  
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Campaign Schedule 

 

North Plainfield’s Street Smart campaign lasted approximately four weeks, with 

education and enforcement activities occurring during the month of November 2016. 

The following timetable guided campaign activities: 

 

 Pre-Campaign Observations: September 7, 2016 

 Education & Enforcement: November 2016 

 Post-Campaign Observations: December 21, 2016 

 

Intersection Observations 

 
Before and after the Street Smart campaign, RideWise conducted observations at the 

corner of Somerset Street and Jackson Avenue to track changes in pedestrian and 

motorist behavior. To control variables, intersection observations were performed on the 

same day of the week, at the same time of day, and for the same duration of time: 

Wednesdays from 3:00 PM to 5:00 PM.  
 

 

 
Image 3: Street view of target intersection: Somerset Street and Jackson Avenue in North Plainfield.  
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The behaviors of pedestrians and motorists at the target intersection were counted by 

RideWise staff on the day of the observations. During the pre-campaign observation on 

September 7, 2016, a total of 82 pedestrians passed through the intersection in some 

way or another. In total, 94 percent of pedestrians used crosswalks; 78 percent of 

pedestrians waited to cross the intersections until they had “walk” signals; and 93 

percent of pedestrians had enough time to cross the street according to pedestrian 

countdowns. There were no motorists that did not yield to pedestrians in crosswalks.3  
 

 

Table 1: Pre-Campaign Observation – Wednesday, Sept. 7, 2016, 3:00 PM to 5:00 PM 

 Yes No Total 
% 

Compliant 

Pedestrian used crosswalk 77 5 82 94 

Pedestrian waited for walk signal 64 18 82 78 

Pedestrian had enough time to cross 

street 
76 6 82 93 

Motorist not yielding to pedestrian in 

crosswalk 
n/a 0 n/a n/a 

 

 

During the post-campaign observation on December 21, 2016, a total of 183 

pedestrians used the intersection. About 20 motorists passed through the intersection 

per minute (or about 2400 in total) on each day of observation. In total, 96 percent of 

pedestrians used crosswalks; 91 percent of pedestrians waited to cross the intersections 

until they had “walk” signals; and 95 percent of pedestrians had enough time to cross 

the street according to pedestrian countdowns. There were four motorists that did not 

yield to pedestrians in crosswalks. 

 

 

Table 2: Post-Campaign Observation – Wednesday, Dec. 21, 2016, 3:00 PM to 5:00 PM 

 Yes No Total 
% 

Compliant 

Pedestrian used crosswalk 176 7 183 96 

Pedestrian waited for walk signal 166 17 183 91 

Pedestrian had enough time to cross 

street 
174 9 183 95 

Motorist not yielding to pedestrian in 

crosswalk 
n/a 4 n/a n/a 

 

 

 

                                                           
3 Note: as RideWise does not have a video camera to place at the intersection, staff were unable to count 

the number of vehicles that turned onto or off of Jackson Avenue during the observation period, which 

would be a necessary value to calculate the percentage of violations of the total instances.  
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Campaign Kickoff 

 
The Street Smart North Plainfield 

kickoff event took place on 

November 1, 2016 outside of Borough 

Hall. Donna Allison, Executive Director 

of RideWise, provided the opening 

remarks, followed by remarks by 

Mayor Mike Giordano; Peter S. 

Palmer, Somerset County Freeholder 

and NJTPA Chairman; Mary K. 

Murphy, Executive Director of NJTPA; 

and North Plainfield Police Chief 

William Parenti.  Each speaker 

highlighted the importance of 

pedestrian safety for not only North 

Plainfield, but for the entire State of 

New Jersey. In attendance were 

representatives from the Police 

Department, the North Plainfield 

School District, and NJTPA.  
 

Education & Enforcement 

 
The North Plainfield Police 

Department dedicated 200 hours to 

the campaign’s education and 

enforcement activities. Overtime 

hours were funded through the 

Pedestrian Safety Education and 

Enforcement Fund from the New 

Jersey Division of Highway Traffic 

Safety.  

 

Education of pedestrian safety laws 

was increased throughout the 

Borough during the campaign, with 

a focus on pedestrians and motorists 

as they were committing a violation 

or complying with the law. Officers 

conducted roving patrols on three 

different occasions during the 

campaign, intercepting a total of 165 pedestrians and motorists to distribute 

educational materials and citations.  

Image 5: North Plainfield Police Sergeant Ed Sinker 

educating motorists during the campaign 

Image 4: North Plainfield Police Chief William Parenti 

speaking at the Street Smart campaign kickoff in North 

Plainfield 
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Outreach 

 
RideWise employed a variety of efforts to spread the 

Street Smart message throughout the community in 

North Plainfield by partnering with organizations, 

businesses, and schools. Campaign staff posted 

high-visibility signage in and around crash-prone 

intersections to reinforce the public safety message, 

and coordinated media releases to announce 

upcoming education and enforcement activities in 

the community. 

Materials 

 
Street Smart materials were obtained from NJTPA. 

They included tip cards, posters, tent cards, coffee 

sleeves, coasters, and handouts. Throughout the 

month, RideWise posted photos, graphics, and 

blurbs on its website, Facebook page, and Twitter 

feed to raise awareness of the campaign. 

 

Local businesses were mostly receptive to the Street 

Smart campaign, offering to hang posters in their windows, hand out coffee sleeves 

and coasters to their customers, and display tent cards on counters and tables. Tip 

cards, posters, tent cards, coffee sleeves, and coasters were displayed at the following 

13 businesses: 

 

 

 

 

 

 

 

 

 

 
RideWise and the North Plainfield Police Department hung Street Smart campaign 

posters at 10 locations along the northbound and southbound sides of Somerset Street,  

and distributed posters and tent cards to businesses along Somerset Street. Staff talked 

to owners and employees of these businesses about the campaign. RideWise delivered 

a presentation to the North Plainfield School District to gain support from teachers and 

administrators for the campaign.  RideWise provided Stony Brook Elementary School 

and Somerset School with 200 Street Smart tip cards, which they used to educate 

students and parents for their regular walk to school events.  
 

La Reina Bakery Kwik Shop Deli and Food Store 

Divina Pan De Casa 

 Ka Mei Kitchen 

 

North Plainfield Laundromat 

Ta Comelon Pan Caliente Bakery 

 Mello’s Multiservices 

 

Tesoro Salvadoreño 

 Tropicana Restaurant 

 

D&E Bakery and Restaurant 

 Family BBQ 

 

 

Image 6: Street Smart poster hanging 

in the window of a business in North 

Plainfield 
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Staff reached out to the mayor of North Plainfield 

to arrange the kickoff event for the campaign in 

conjunction with the Police Department and the 

School District.  RideWise began collecting printed 

materials for the campaign and selecting high-

visibility locations to post signage. RideWise staff 

coordinated with NJTPA and the North Plainfield 

Police Department to arrange a photo shoot of 

the campaign in action for the cover of the fall 

edition of NJTPA’s InTransition magazine, which 

occurred during a detail with the police.  

 

RideWise staff and members of the Police 

Department intercepted pedestrians and 

motorists along a half mile stretch of Somerset 

Street, reminded pedestrians to use crosswalks 

and motorists to yield to pedestrians in crosswalks, 

distributed tip cards to the pedestrians and 

motorists intercepted, and gave out 200 cup 

sleeves to area businesses that serve coffee, 

such as bakeries.  

 

 
 

Media Coverage & Community Promotion 

 
North Plainfield’s Street Smart campaign received 

media coverage on the web, including: 

 

 RideWise’s Facebook and Twitter accounts 

and website 

 Press release published by the North 

Plainfield Patch (Oct. 28, 2016) 

 NJTPA’s Facebook and Twitter accounts, 

and the winter edition of InTransition 

magazine 

 

 

 

 

 

 

 

 

 

 

 

Image 7: Street Smart poster hanging 

on a street sign in North Plainfield 

Image 8: Cover of NJTPA’s InTransition 

magazine featuring Street Smart North 

Plainfield 
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Results 

 
At the outset, the overall goal and activities of the campaign were as follows: 

 

Goal: To reduce pedestrian-related car crashes in North Plainfield by: 

 

 Conducting high-visibility enforcement of pedestrian laws at crash-prone 

intersections.  

 

 Teaching community members about pedestrian laws, crash trends, and 

enforcement efforts. 

 

 Posting high-visibility signage in and around crass-prone intersections to reinforce 

public safety message  

 
Based on pre- and post-campaign observations, the Street Smart campaign in North 

Plainfield was most successful in improving the rate of compliance for pedestrians 

waiting for “walk” signals, with non-compliance falling by 13 percent. Minor 

improvements in compliance occurred in the measures of pedestrians using crosswalks 

and pedestrians having enough time to cross the street during the period, both of 

which experienced two percentage point increases in compliance with the laws during 

the period.  Non-compliance increased for one of the four measures – the number of 

motorists not yielding to pedestrians in cross walks – which increased from zero to four 

instances.  While the statistical significance of these figures is unknown, reductions in 

non-compliance are expected to correspond with reductions in motor vehicle crashes 

involving pedestrians.  

 

Recommendations 

 
North Plainfield has a densely populated downtown with many local businesses. As a 

result, the area has many pedestrians throughout the year. Because the pedestrian 

traffic is not seasonal or event-related, it is recommended that pedestrian safety 

education and enforcement is incorporated into the Police Department’s activities 

throughout the year, rather than being the focus of periodic campaigns.  

 

Another issue that comprises pedestrian safety is that construction along Somerset 

Street is frequent and results in patches of sidewalk closures. This interferes with 

pedestrian travel by forcing them into the street to pass, which can be dangerous, 

especially for children. The Borough should consider the provision of temporary sidewalk 

areas to protect pedestrians when the regular sidewalks are closed for maintenance. 

 

For a highly travelled corridor (and a county road), Somerset Street is narrow. There’s 

on-street parking on both sides of the road. Parking is prohibited within a certain 

distance of corners to help increase visibility of those crossing and turning onto the 
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street. Cars park there anyway, though, creating a safety issue for motorists turning onto 

the street as well as pedestrians trying to cross the road legally. To improve visibility for 

pedestrians and motorists, the Borough may want to heighten their enforcement of on-

street parking restrictions along Somerset Street, and possibly include barriers to prevent 

parking in these restricted areas. 

 

Conclusion 

 
Street Smart North Plainfield was a collaboration between RideWise, the North Plainfield 

Police Department, NJTPA, and the Borough of North Plainfield. The campaign resulted 

in a 13 percent reduction in the rate of non-compliant behavior by pedestrians in the 

target intersection of Somerset Street and Jackson Avenue according to the measure 

of how many pedestrians did not wait for the “walk” signal before crossing the 

intersection. According to another measure, however, the number of motorists not 

yielding to pedestrians increased from zero to four instances. This indicates that while 

the campaign was effective at improving pedestrian behavior, future pedestrian safety 

efforts should have more of an emphasis on changing the behavior of motorists. The 

Street Smart campaign included a series of high-visibility awareness raising techniques 

that promoted the Street Smart message. RideWise partnered with 13 businesses along 

a half-mile stretch of Somerset Street to display and distribute Street Smart materials. 

RideWise also partnered with the North Plainfield School District to distribute an 

additional 200 tip cards and post cards to students of Stony Brook Elementary School 

and the Somerset School. It is recommended that the North Plainfield Police 

Department continue to collaborate with local businesses and schools to improve 

pedestrian safety and enforce laws for both drivers and pedestrians in the area.  
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