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EXECUTIVE SUMMARY 

In June 2021, RideWise Inc. partnered with the Borough of North Plainfield and the 

North Plainfield Police Department to conduct a Street Smart NJ pedestrian safety campaign. 

This campaign was the second Street Smart campaign conducted in North Plainfield, the first 

having been conducted in 2016. The education and enforcement elements of the campaign 

lasted from June 1 to June 30 with pre- and post-campaign activities occuring in May and July. 

There were two target locations for conducting observational analyses: Somerset Street 

(County Route 531) and Race Street, and Somerset Street (C.R. 531) and Chatham Street. 

RideWise staff conducted observations at these locations before and after the campaign. 

Alongside observations, RideWise distributed an online survey in English and Spanish before 

and after the campaign in order to guage public awareness of the campaign and New Jersey’s 

pedestrian safety laws. 

The campaign resulted in: 

• 9 summonses issued by the North Plainfield Police 

• 26 percent decrease in pedestrians crossing mid-block at target location 1 

• 8 percent increase in pedestrians using the crosswalk at target location 2 

• A speed study revealing the average speed traveled along Greenbrook Road: 31-36 

mph (14,613 drivers). 

• 148 English survey responses and 5 Spanish survey responses across both pre- and 

post-campaign surveys. The surveys revealed: 

o A decrease in unsafe behavior sightings after the campaign. 

o A slight increase in awareness of the Street Smart message. 

o That all survey respondents use cars for transportation on a weekly basis, and 

many also walk and bike for transportation. 

o That most survey respondents feel distracted driving and pedestrians 

disobeying traffic laws are extremely serious problems in North Plainfield. 

o A change in opinion on speeding between the pre- and post-campaign surveys; 

Pre-campaign, most English survey respondents said speeding was not at all 

serious, but after the campaign felt speeding was an extremely serious issue. 

Conversely, most pre-campaign Spanish survey respondents felt speeding was 
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extremely serious, but post-campaign they were evenly split between feeling 

neutral and feeling speeding was not at all serious. 

Overall, pedestrian behavior was positive both before and after the campaign. 

However, there is room for improvement in driver behavior; at target location 1, non-

compliant driver behavior increased, while at target location 2, the majority of drivers did not 

stop for pedestrians both before and after the campaign. The post-campaign surveys 

demonstrated that many in North Plainfield were not aware of Street Smart NJ and pedestrian 

safety messaging and efforts, despite signage and materials being placed in highly visible 

locations throughout Somerset Street. It is recommended that the Police Department 

incorporate pedestrian safety education and enforcement into its activities throughout the 

year and that North Plainfield partner with RideWise on future pedestrian safety educational 

activities. 

  

A Street Smart flyer in a business window along 

Somerset St 
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STREET SMART NJ OVERVIEW 

Street Smart NJ is a public awareness and behavioral change pedestrian safety campaign 

developed by the North Jersey Transportation Planning Authority (NJTPA) and funded 

through Federal Highway Administration (FHWA) resources, as well as through substantial 

local in-kind contributions.  Street Smart NJ promotes safe travel behavior through education 

and enforcement of pedestrian laws. The campaign responds to New Jersey’s designation as 

a “focus” state by the Federal Highway Administration because of its relatively high rate of 

pedestrian-vehicle crashes resulting in injuries and fatalities compared to other areas of the 

country. From 2014 to 2018, 869 pedestrians were killed on New Jersey’s roadways, 

translating to one death every two days.1 The goals of the campaign are to educate drivers 

and pedestrians and to provide targeted enforcement to reduce pedestrian crashes.  The 

campaign focuses on the following messages:  

• Walk Smart 

a. We look before crossing 

b. We use crosswalks 

c. We wait for the walk 

• Drive Smart 

a. Heads up, phones down 

b. We stop for people 

c. We slow down for safety 

 

Street Smart was piloted by NJTPA in November 2013 across four northern and central 

New Jersey communities – Newark, Jersey City, Hackettstown and Woodbridge – and on Long 

Beach Island in July 2014. The campaign has since expanded to more than 190 communities 

across the state. 

  

 
1 New Jersey State Police Crash Statistics 2018. 
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RIDEWISE & STREET SMART NJ 
 

After the success of the first five pilot 

Street Smart NJ campaigns, the NJTPA’s goal 

was to continue to bring attention to the issue 

of pedestrian safety statewide. The NJTPA 

invited RideWise and the other Transportation 

Management Associations (TMAs) across the 

state to conduct Street Smart NJ campaigns 

within their designated service areas to 

expand the program’s reach throughout the 

state.  Since 2016, RideWise has conducted a 

total of eight Street Smart NJ campaigns 

covering North Plainfield, Somerville, 

Manville, Raritan, Bernardsville and Peapack-

Gladstone. Each campaign has achieved reductions in unsafe behaviors among drivers and 

pedestrians. 

In 2016, RideWise conducted North Plainfield’s first Street Smart NJ campaign. The 

2016 campaign resulted in a 13 percent increase in the rate of compliance with traffic laws in 

terms of how many pedestrians waited for the “walk” signal before crossing the intersection. 

However, the number of motorists not yielding to pedestrians increased from zero to four 

instances, indicating a greater need to educate and enforce pedestrian laws among motorists. 

In 2021, North Plainfield participated in the Somerset County Planning Department’s 

Road Safety Audits, which RideWise also participated in. This prompted a discussion between 

RideWise staff, the North Plainfield Police Department, and the Borough on conducting a 

second Street Smart campaign to compliment the Road Safety Audit. 

According to data from Numetric – the crash analysis tool from the NJ Division of 

Highway Traffic Safety – 202 crashes involving pedestrians/cyclists and vehicles have occurred 

in North Plainfield between January 13, 2010 and December 22, 2020. The majority of crashes 

occurred along Somerset Street in the core of North Plainfield’s downtown, with a cluster 

close to Pearl Street, which connects to Somerset Street and Watchung Avenue. A second 

cluster appears near the intersection of Somerset Street and Jackson Avenue; this intersection 

Map of pedestrian/bicycle and vehicle crashes in North 

Plainfield from Numetric 
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was labeled as one of the most dangerous intersections in North Plainfield in NJTPA’s 2009-

2013 network screenings of pedestrian intersections and corridors. 

 

 

 

 

 

 

 

  

Street Smart signage at target location 1, Somerset Street and Race Street 
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NORTH PLAINFIELD BOROUGH 

The estimated population of 

North Plainfield Borough as of 2019 is 

21,289 with a total land area of 2.79 

square miles and a density of 7,851 

people per square mile. North Plainfield 

is one of Somerset County’s densest 

and most ethnically diverse 

communities; the population is 49.4 

percent Hispanic or Latino, 26.8 percent 

White, 18.2 percent Black or African 

American, 3.8 percent Asian, and 4.7 percent two or more races.2 

North Plainfield lies in between U.S. Rt. 22 and NJ Rt. 28, with a busy downtown area 

along Somerset Street with strip malls, restaurants, independent businesses and shops, the 

North Plainfield Municipal Building and Police Department, Somerset Intermediate School, a 

grocery store, gas stations, banks and apartments. Many of the shops and restaurants have 

signage in Spanish. Somerset Street is a two-lane road with a speed limit of 25 mph in the 

downtown stretch. Most intersections are unsignalized, except for the intersections of 

Somerset Street and Park Street and Somerset Street and Summit Avenue. There is on-street 

metered parking as well as a metered municipal lot across from the municipal building. NJ 

TRANSIT bus 822 travels down Somerset Street. NJ TRANSIT buses 65/66 and 114/117 also 

service North Plainfield, as does the Somerset County CAT-2R public bus. The NJ TRANSIT 

Raritan Valley train line has a stop in the neighboring town of Plainfield. 

The following North Plainfield Borough schools participate in RideWise’s Safe Routes 

to School program, an educational program that teaches children pedestrian and bicycle 

safety: North Plainfield Middle School, East End Elementary School, Somerset Intermediate 

School, Stony Brook School and West End Elementary School. These schools all have crossing 

guards in the nearby areas.  

 
2 US Census Bureau QuickFacts: North Plainfield Borough, New Jersey. 

Street Smart sign in front of a restaurant with outdoor dining 
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STREET SMART NORTH PLAINFIELD CAMPAIGN 

The Street Smart North Plainfield campaign was a collaborative effort between 

RideWise, the North Plainfield Borough Police Department, the North Plainfield Business 

Association/local business community and North Plainfield Borough officials. Two target 

locations were chosen as focus areas for the campaign: Somerset Street and Race Street, and 

Somerset Street and Chatham Street (see pages 19-20). 

The campaign included education and enforcement activities from June 1 to June 30. 

To evaluate the effectiveness of the campaign, RideWise staff conducted pre- and post-

campaign intersection observations and distributed an online survey before and after the 

campaign through social media and its website. While not statistically significant, these 

quantitative measures provide an indication of the short-term impact of the Street Smart NJ 

campaign. To educate the community on the Street Smart message, the North Plainfield 

Business Association distributed Street Smart flyers, cup sleeves and tip cards to North 

Plainfield’s business community. Street Smart signs were also posted along Somerset Street 

near the target locations. 

 

 

 

 

  

Street Smart flyers in a restaurant window 

Street Smart flyers and tip cards in the 

window of Be_Viibes, a health store 
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Target Location #1: 
 

➢ 4 crosswalks 

➢ Adjacent to municipal 

building and police 

station 

➢ Municipal parking lot at 

corner 

➢ One block from Somerset 

Intermediate School 

➢ Shops and restaurants 

➢ Many mid-block crossings 

occur between the 

municipal parking lot and 

the police station 

TARGET LOCATION #1: 

Somerset Street & Race Street 

 

 

 

 

 

 

Google Maps, Imagery © 2021 Google, Map data © 2021 
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Target Location #2: 
 

➢ Faded crosswalks 

➢ Shops and restaurants 

➢ One restaurant, 

Tropicana, was 

observed to be very 

busy on observation 

days 

➢ Apartments above 

storefronts 

TARGET LOCATION #2:  

Somerset Street & Chatham Street 

 

 

 

 

 

 

 

Google Maps, Imagery © 2021 Google, Map data © 2021 
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ENFORCEMENT 

The North Plainfield Police Department supported the campaign’s education and 

enforcement activities through ongoing community policing efforts. From June 1 to June 14, 

police issued warnings to those who did not comply with pedestrian safety laws. From June 

15 to June 30, police issued summonses to those who did not comply. Officers conducted 

enforcement as part of their regular patrols in their vehicles. The majority of warnings and 

summonses issued during the campaign were for miscellaneous moving and non-moving 

violations, but one summons was issued for failing to stop for a pedestrian. 

The following chart includes warnings and summonses issued throughout North 

Plainfield between June 1 and June 30. In total, four warnings were issued, and nine 

summonses were issued during the campaign. One of these summonses was for failure to 

stop for a pedestrian. 

Number of Warnings and Summonses Issued During 2021 Campaign 

 

 

 

 

 

 

 

 

 

 

 

EDUCATION & OUTREACH 

The NJTPA provided RideWise with Street Smart NJ materials to educate the 

community and spread the campaign’s safety messages. These materials included safety tip 

cards, flyers and coffee cup sleeves which were distributed to North Plainfield businesses 

near the target locations by the North Plainfield Business Association. Materials were 

displayed by almost all the businesses and restaurants along Somerset Street. Street Smart 

June 1 to June 30 

Category Summonses 

Speeding  

Disregard of Traffic Signals  

Disregard of Stop/Yield  

Failure to Stop for Pedestrian 1 

Illegal Turn (on red)  

Careless/Driver Inattention  

Seat Belt 1 

Cell Phone  

Other Moving and Non-Moving 7 

Total 9 
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signs were also displayed along Somerset Street. Materials were in both English and 

Spanish. By target intersection 1 (Somerset Street and Race Street), there was an electronic 

sign displaying the message, “Stop for pedestrians in crosswalk.” RideWise also posted 

Street Smart NJ messages, in English and Spanish, on its Facebook and Twitter pages to raise 

awareness of the campaign using the hashtags #StreetSmartNorthPlainfield and 

#BeStreetSmartNJ. The North Plainfield Police also participated in community education 

efforts by handing out the Street Smart tip cards to members of the community. 

 

 

 

 

  

An electronic sign displaying the message, “Stop for pedestrians in crosswalk,” by target location 1 

Street Smart social media messages on RideWise’s Twitter and Facebook pages 
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INTERSECTION OBSERVATIONS 

 In order to measure changes in pedestrian and driver behavior, RideWise conducted 

observations at two locations in North Plainfield before and after the campaign. Prior to the 

observations, RideWise reviewed data from the Numetric crash analysis tool. Between 

January 13, 2010 and December 22, 2020, there were 202 crashes involving 

pedestrians/cyclists and drivers in North Plainfield, with 150 of these crashes involving 

pedestrians and drivers. Of the 202 crashes, seven were fatal, nine resulted in suspected 

serious injuries, 52 resulted in suspected minor injuries, and 115 resulted in possible injuries. 

The majority of crashes occurred along Somerset Street in the core of North Plainfield’s 

downtown, with a cluster close to Pearl Street, which connects to Somerset Street and 

Watchung Avenue. A second cluster appears near the intersection of Somerset Street and 

Jackson Avenue; this intersection was labeled as one of the most dangerous intersections in 

North Plainfield in NJTPA’s 2009-2013 network screenings of pedestrian intersections and 

corridors. 

RideWise conducted pre-campaign observations on May 26, 2021 and post-campaign 

observations on July 14, 2021. Target location 1 was observed from 1:00 pm to 2:45 pm; target 

location 2 was observed from 3:00 pm to 4:45 pm. To control variables, intersection 
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observations are performed on the same days of the week, at the same time of day and for 

the same duration of time. However, RideWise staff had to conclude the post-campaign 

observations at target location 2 at 4:15 pm due to flash thunderstorms. 

During observations, the following behaviors were tracked – for pedestrians: 

• Crossing mid-block outside of a crosswalk 

• Crossing while texting or on the phone 

• Deviating from the crosswalk (pedestrian starts in the crosswalk but fails to follow it 

for the entire crossing) 

• Crossing against the signal 

For drivers: 

• Stopping for pedestrian in crosswalk while turning 

• Stopping and staying stopped for pedestrian in crosswalk 

• Distracted driving 

Overall, pedestrian behavior was positive both before and after the campaign, with the 

majority of pedestrians using the crosswalk at both locations – though fewer pedestrians used 

the crosswalk after the campaign at target location 1. However, worse driver behavior was 

observed at target location 1 after the campaign. At the second target location, the majority 

of drivers did not stop for pedestrians in the crosswalk, both before and after the campaign. 

RideWise staff also noted cyclist behavior while conducting observations, though this 

is not part of the official Street Smart NJ campaign. During the pre-campaign observations, six 

cyclists were observed riding on the sidewalk without helmets by target location 1 while three 

were observed by target location 2. 

 

*Percentages may not total 100 due to rounding. 

 

Target Location # 1 – Pedestrian Activity at Somerset Street & Race Street 

 Pre-Campaign 

(258 pedestrians) 

Post-Campaign 

(204 

pedestrians) 

 

Behavior: 

 

# 

 

% 

 

# 

 

% 
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Pedestrians used crosswalk 209 81% 158 77% 

Pedestrians were texting or on phone 0 0% 9 4% 

Pedestrians deviated from crosswalk 0 0% 8 4% 

Pedestrians were crossing mid-

block/jaywalking 

49 19% 29 14% 

 

 

 Certain pedestrian behavior improved at target location 1, with the number of 

pedestrians crossing mid-block decreasing by 26 percent, but other pedestrian behaviors did 

not improve; the number of pedestrians who used the crosswalk decreased by 5 percent, and 

eight pedestrians deviated from the crosswalk, whereas before the campaign no pedestrians 

did. However, the change in negative pedestrian behavior (not using the crosswalk and 

deviating from crosswalk) was much smaller than the change in positive pedestrian behavior 

(not crossing mid-block), which shows a positive improvement overall. 

 At this intersection, most pedestrians parked in the municipal parking lot across the 

street from the Police Department and crossed mid-block to get from the parking lot to the 

Police Department. Placing a mid-block crosswalk to connect the lot to the Police Department 

could be studied. 

 

Target Location # 2 – Pedestrian Activity at Somerset Street and Chatham Street 

 Pre-Campaign 

(117 pedestrians) 

Post-Campaign 

(169 

pedestrians) 

 

Behavior: 

 

# 

 

% 

 

# 

 

% 

Pedestrians used crosswalk 100 85% 156 92% 

Pedestrians were texting or on phone 0 0% 2 1% 

Pedestrians deviated from crosswalk 0 0% 0 0% 

Pedestrians were crossing mid-block 17 15% 13 8% 

 

At the second target location, the majority of pedestrians used the crosswalk both 

before and after the campaign, and the number of pedestrians using the crosswalk increased 

8 percent after the campaign. The number of pedestrians who crossed mid-block decreased 

47 percent after the campaign. 
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Target Location # 1 – Driver Activity at Somerset Street and Race Street 

 Pre-Campaign 

(1,019 drivers) 

Post-Campaign 

(1,078 drivers) 

 

Behavior: 

 

# 

 

% 

 

# 

 

% 

Driver was texting or on phone 10 1% 27 3% 

 

At the first target location, the number of drivers using their cell phone while driving 

increased after the campaign, but remained relatively low overall. 

 

 Pre-Campaign 

(41 drivers) 

Post-Campaign 

(46 drivers) 

 

Behavior: 

 

# 

 

% 

 

# 

 

% 

Driver stopped and stayed stopped 

for pedestrian in crosswalk 

26 63% 24 52% 

Driver did not stop and stay stopped 15 37% 22 48% 

 

 Pre-Campaign 

(0 drivers) 

Post-Campaign 

(3 drivers) 

 

Behavior: 

 

# 

 

% 

 

# 

 

% 

Driver stopped for pedestrian in 

crosswalk when turning 

0 0% 1 33% 

Driver did not stop for pedestrians 

when turning 

0 0% 2 66% 

 

During the pre-campaign, 41 drivers encountered pedestrians trying to cross in the 

crosswalk while 46 drivers encountered pedestrians during the post-campaign. The majority 

of drivers stopped for pedestrians in the crosswalk both before and after the campaign, but 

this number decreased by 17 percent after the campaign. There were no drivers who 

encountered pedestrians while turning at this intersection during the pre-campaign 

observations. During the post-campaign observations, the majority of drivers did not stop for 
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pedestrians when turning. However, there were only three drivers in total who encountered 

pedestrians while turning, making the sample size too small to draw a definite conclusion. 

 

Target Location # 2 – Driver Activity at Somerset Street and Chatham Street 

 Pre-Campaign 

(1,261 drivers) 

Post-Campaign 

(745 drivers) 

 

Behavior: 

 

# 

 

% 

 

# 

 

% 

Driver was texting or on phone 50 4% 21 3% 

 

At the second target location, very few drivers used their phone while driving. 

 

 Pre-Campaign 

(12 drivers) 

Post-Campaign 

(37 drivers) 

 

Behavior: 

 

# 

 

% 

 

# 

 

% 

Driver stopped and stayed stopped 

for pedestrian in crosswalk 

5 42% 18 49% 

Driver did not stop and stay stopped 7 58% 19 51% 

 

 Pre-Campaign 

(0 drivers) 

Post-Campaign 

(5 drivers) 

 

Behavior: 

 

# 

 

% 

 

# 

 

% 

Driver stopped for pedestrian in 

crosswalk when turning 

0 0% 4 80% 

Driver did not stop for pedestrians 

when turning 

0 0% 1 20% 

 

Both before and after the campaign, the majority of drivers did not stop for 

pedestrians in the crosswalk, though this number decreased slightly by 12 percent after the 

campaign. During pre-campaign observations, one elderly pedestrian was halfway through 

the crosswalk when she started backing up. A car sped past her and swerved around her while 

she was still in the crosswalk. 
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During the pre-campaign, there were no pedestrians in the crosswalk when drivers 

were turning. During the post-campaign, the majority of drivers stopped for pedestrians while 

turning. However, there were only four drivers in total who encountered pedestrians while 

turning, making the sample size too low to draw a definite conclusion. 

 

SPEED SENTRY STUDY RESULTS 

Alongside the Street Smart campaign, a speed study was conducted along Greenbrook 

Road, in front of West End Elementary School, using RideWise’s speed sentry. The speed limit 

along this route is 25 mph. The speed sentry was in place from June 28, 2021 to July 11, 2021. 

During this time, there were a total of 35,195 drivers recorded. The majority of drivers 

(14,613) traveled 31-35 mph, followed by 26-30 mph (8,487 drivers) and 36-40 mph (6,960 

drivers). Below is a breakdown of the number of drivers speeding over 25 mph: 

• 26-30 mph: 8,487 

• 31-35 mph: 14,613 

• 36-40 mph: 6,960 

• 41-45 mph: 1,408 

• 46-50 mph: 153 

• 51-55 mph: 19 

• 56-60 mph: 5 

• 61-65 mph: 2 

• 66-70 mph: 2 

• 71-75 mph: 0 

• 76-80 mph: 1 

 

As demonstrated above, 29 drivers traveled above 50 mph, and one driver drove above 70 

mph. More information can be viewed in the chart on the next page. 

 

 

 

 

 

 

 

 

A Street Smart flyer in a business window along 

Somerset St 
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Nearly every restaurant along Somerset St had Street Smart 

flyers in their windows. Street Smart lawn signs were also at 

every block along Somerset St. 

 

 

  

A Street Smart sign along Somerset Street 



 

RideWise Inc. 

21 
 

 

CAMPAIGN SURVEY RESULTS 

RideWise circulated an online survey on its Facebook and Twitter pages during the 

two week pre- and post-campaign phases. The survey was also circulated to North Plainfield 

High School. The survey used the same questions from NJTPA’s past Street Smart campaigns 

and asked respondents to report their walking and driving behaviors and what they observed 

on the road. The survey was created using Google Forms in both English and Spanish. The 

survey included questions on the respondents’ knowledge of New Jersey’s pedestrian safety 

laws and awareness of the Street Smart NJ campaign in North Plainfield. RideWise only 

surveyed respondents who either lived and/or worked in North Plainfield. Respondents were 

asked to report if they were older than 18 years of age and whether they lived or worked in 

the Borough before they could complete the rest of the survey. 

 The English pre-campaign survey generated 127 responses from individuals over the 

age of 18 who either lived or worked in North Plainfield, while the Spanish survey generated 

3 responses. The English post-campaign survey generated 21 responses while the Spanish 

post-campaign survey generated 2 responses. 

English: 

• Pre-campaign: 69.5 percent lived in North Plainfield, 27.3 percent lived and worked in 

North Plainfield, 2.3 percent only worked in North Plainfield. 

• Post-campaign: 90.5 percent lived in North Plainfield, 9.5 percent lived and worked in 

North Plainfield. 

Spanish: 

• Pre-campaign: 100 percent only lived in North Plainfield. 

• Post-campaign: 100 percent only lived in North Plainfield. 

The pre- and post-campaign responses were compared to determine the impact of the Street 

Smart campaign. 

 

*Percentages may not total 100 due to rounding. Some questions had respondents answering 

“yes” to multiple categories. The survey allowed for additional comments, which have been 

included in the appendix. 
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IN THE PAST WEEK, WHICH OF THE FOLLOWING BEHAVIORS HAVE YOU SEEN OTHERS DO IN NORTH 

PLAINFIELD? 

             ENGLISH            

SPANISH 

 Pre-Campaign 
(127 

responses) 

Post-
Campaign 

(21 
responses) 

Pre-
Campaign 

(3 
responses) 

Post-
Campaign 

(2 
responses) 

Behavior: # % # % # % # % 

Drivers using a hand-held cell phone while 

driving 

84 66.1% 12 57.1% 3 100% 1 50% 

Drivers running red lights or stop signs 53 41.7% 7 33.3% 1 33.3% 0 0% 

Drivers exceeding speed limit in areas of heavy 

pedestrian traffic 

102 80.3% 16 76.2% 2 66.7% 1 50% 

Drivers not giving pedestrians the right of way 

when making a left or right turn 

72 56.7% 12 57.1% 1 33.3% 0 0% 

Drivers not stopping for pedestrians in the 

crosswalk 

98 77.2% 15 71.4% 3 100% 1 50% 

People using a hand-held cell phone while 

walking or crossing the street 

87 68.5% 11 52.4% 2 66.7% 0 0% 

People crossing in the middle of the block 

(jaywalking) 

95 74.8% 16 76.2% 3 100% 1 50% 

People cross the street against the walk signal 64 50.4% 13 61.9% 1 33.3% 1 50% 

None of the above 3 2.4% 0 0% 0 0% 1 50% 

  
There was an “Other” option where survey participants could write in additional 

behavior they had seen. In the pre-campaign survey, the following additional comments were 

added: 

• “I’ve seen pedestrians do what they NEED to do in a system that is hostile to them.” 

• “Advise pedestrians to wear light colored clothing after dark.” 

• “Howard St a race track.” 

• “Speeding down Rockview Ave.” 

• “Drivers not stopping for pedestrians in ‘unmarked’ crosswalks.” 

• “Drivers exceeding speed limit on streets that connect to front from Mountain Ave.” 

• “I’ve also witnessed many officers talking on their cell phones while driving.” 

• “Opening drivers’ side door without looking for traffic…standing at open driver’s side 

door impeding the flow of traffic.” 
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• “Pedestrians walking or jogging in the street, drivers creating a lane to make a right 

turn.” 

• “People crossing the street and not looking.” 

One post-campaign survey participant also chose the “Other” option and wrote in the 

following response: “Noise levels of cars speeding on North Plainfield streets.” 

The majority of unsafe behavior sightings in the English survey decreased slightly after 

the campaign, except for “People crossing in the middle of the block” and “People crossing 

against the walk signal,” which increased by 2 percent and 23 percent respectively. This is 

consistent with the post-campaign observations at target location 1. There were not enough 

responses in the post-campaign Spanish survey to draw a conclusion. 

TO THE BEST OF YOUR KNOWLEDGE, CAN YOU RECEIVE A TICKET IN NEW JERSEY FOR ANY OF THE 

FOLLOWING? 
 

                  ENGLISH         SPANISH 

 Pre-Campaign 

(127 responses) 

Post-

Campaign 

(21 

responses) 

Pre-Campaign 

(3 responses) 

Post-Campaign 

(2 responses) 

 # % # % # % # % 

Crossing the street against the walk 

signal or when “Don’t Walk” is 

displayed 

54 42.5% 9 42.9% 1 33.3% 0 0% 

Crossing the street in an unsafe 

manner outside of a crosswalk 

84 66.1% 10 47.6% 3 100% 0 0% 

Using a hand-held cell phone while 

crossing the street 

29 22.8% 2 9.5% 1 33.3% 1 50% 

Not stopping for pedestrians in a 

crosswalk 

105 82.7% 12 57.1% 2 66.7% 2 100% 

Using a hand-held mobile device 

while driving 

114 89.8% 15 71.4% 3 100% 2 100% 

Failing to stop for a person crossing 

when turning 

85 66.9% 14 66.7% 2 66.7% 1 50% 

None of the above 6 4.7% 2 9.5% 0 0% 0 0% 

 
The majority of pre- and post-campaign survey respondents knew what behaviors 

could result in tickets in New Jersey. However, the percentage of English survey respondents 

who knew what behaviors could result in tickets decreased for all behaviors in the post-
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campaign survey. The largest decreases were “Not stopping for pedestrians in a crosswalk” 

(31 percent decrease), “Crossing the street in an unsafe manner outside of a crosswalk” (28 

percent decrease), and “Using a hand-held mobile device while driving” (20 percent 

decrease). 

There were not enough responses in the post-campaign Spanish survey to draw a 

conclusion, but 100 percent of respondents in both the pre- and post-campaign surveys knew 

that using a hand-held mobile device while driving could result in a ticket. In the pre-campaign 

survey, 100 percent of Spanish survey respondents knew crossing the street outside of a 

crosswalk could result in a ticket, and in the post-campaign survey, 100 percent knew not 

stopping for pedestrians in the crosswalk could result in a ticket. 

AT INTERSECTIONS WITH A TRAFFIC LIGHT AND PEDESTRIAN SIGNAL, YOU SHOULD BEGIN 

WALKING WHEN THE PEDESTRIAN SIGNAL SHOWS (SELECT ALL THAT APPLY): 
 

   ENGLISH          

SPANISH 

 Pre-Campaign 

(127 

responses) 

Post-

Campaign 

(21 responses) 

Pre-Campaign 

(3 responses) 

Post-

Campaign 

(2 responses) 

 # % # % # % # % 

A WALK sign or person walking 125 98.4

% 

20 95.2% 2 66.7% 2 100% 

A flashing hand or flashing DON’T 

WALK sign 

1 0.8% 1 4.8% 2 66.7% 0 0% 

A countdown signal 12 9.4% 1 4.8% 1 33.3% 1 50% 

A fixed hand or fixed DON’T WALK 

sign 

2 1.6% 0 0% 1 33.3% 0 0% 

 
 In the English survey, the majority of pre- and post-campaign respondents knew that 

you should begin walking when the pedestrian signal says WALK – though this number did 

decrease slightly in the post-campaign. In the Spanish survey, 100 percent of post-campaign 

respondents knew you should begin walking when the pedestrian signal says WALK. 

 
 

IN THE PAST 30 DAYS, HAVE YOU READ, SEEN OR HEARD ANY MESSAGES IN NORTH PLAINFIELD 

ADDRESSING THE FOLLOWING? 
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       ENGLISH                     SPANISH 

 Pre-Campaign 

(127 responses) 

Post-

Campaign 

(21 responses) 

Pre-Campaign 

(3 responses) 

Post-Campaign 

(2 responses) 

Messages # % # % # % # % 

None of the above 53 41.7% 13 61.9% 0 0% 0 0% 

Bicycle safety 14 11% 0 0% 1 33.3% 0 0% 

Pedestrian safety 18 14.2% 3 14.3% 0 0% 0 0% 

Distracted driving 29 22.8% 1 4.8% 1 33.3% 1 50% 

Seat belt use 30 23.6% 1 4.8% 2 66.7% 2 100% 

Driving under the influence of drugs 8 6.3% 0 0% 1 33.3% 0 0% 

Driving under the influence of alcohol 12 9.4% 0 0% 2 66.7% 1 50% 

Speeding/aggressive driving 47 37% 5 23.8% 3 100% 1 50% 

 
 In the English survey, the percentage of respondents who had seen messages in North 

Plainfield regarding pedestrian safety did not change. Those who had not seen any messages 

listed increased 48 percent after the campaign. In the Spanish survey, all respondents had 

seen some kind of safety messaging in North Plainfield. All respondents had seen messaging 

on speeding/aggressive driving pre-campaign and on seat belt use post-campaign. 

 
 
HAVE YOU RECENTLY READ, SEEN OR HEARD ANY MESSAGE OR SIGNAGE THAT MENTIONS “STREET 

SMART”? 
 

    ENGLISH                      SPANISH 

 Pre-Campaign 

(127 

responses) 

Post-Campaign 

(21 responses) 

Pre-Campaign 

(3 responses) 

Post-

Campaign 

(2 responses) 

 # % # % # % # % 

Yes 7 5.5% 2 9.5% 0 0% 1 50% 

No 120 94.5% 19 90.5% 3 100% 1 50% 

 
The majority of English survey respondents did not see any Street Smart NJ messaging before 

or after the campaign, though this did decrease slightly post-campaign. One Spanish survey 

respondent reported seeing Street Smart messaging after the campaign. 
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HAVE YOU READ OR HEARD ANY OF THE FOLLOWING MESSAGES? 
 

        ENGLISH                     SPANISH 

 Pre-Campaign 

(127 responses) 

Post-

Campaign 

(21 responses) 

Pre-

Campaign 

(3 responses) 

Post-

Campaign 

(2 

responses) 

Signs # % # % # % # % 

None of the above 100 78.7% 18 85.7% 3 100% 0 0% 

Heads Up, Phones Down 26 20.5% 2 9.5% 0 0% 0 0% 

We slow down for safety 4 3.1% 2 9.5% 0 0% 0 0% 

We stop for people 5 3.9% 3 14.3% 0 0% 0 0% 

We cross at corners 5 3.9% 0 0% 0 0% 1 50% 

We use crosswalks 4 3.1% 0 0% 0 0% 0 0% 

We look before crossing 5 3.9% 0 0% 0 0% 1 50% 

We wait for the walk 3 2.4% 0 0% 0 0% 1 50% 

 
After the campaign, there was some awareness of Street Smart NJ messaging in North 

Plainfield, though the majority of English survey respondents had not seen any messaging – 

and this percentage increased after the campaign. However, for the Spanish survey, all post-

campaign respondents had seen some Street Smart NJ messaging, whereas prior to the 

campaign none of the respondents had seen any messaging. 

 

WHERE HAVE YOU SEEN OR HEARD THESE MESSAGES? 
 

     ENGLISH                      SPANISH 

 Pre-Campaign 

(127 responses) 

Post-

Campaign 

(21 responses) 

Pre-Campaign 

(3 responses) 

Post-

Campaign 

(2 responses) 

 # % # % # % # % 

On table tent cards 0 0% 0 0% 0 0% 0 0% 

Social media sites (Facebook, Twitter, 

Instagram) 

8 6.3% 3 14.3% 0 0% 0 0% 

On posters or signs you have seen 

while driving or walking 

21 16.5% 2 9.5% 0 0% 1 50% 

Local newspapers or websites 3 2.4% 1 4.8% 0 0% 0 0% 

Safety tip cards or fact sheets 

distributed by law enforcement 

officers, your place of employment or 

3 2.4% 1 4.8% 0 0% 0 0% 
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school, family, friends, community 

organizations, volunteers on the 

street or businesses. 

None of the above 98 77.2% 17 81% 3 100% 0 0% 

 
For this question, survey respondents also had the option to select “Other” and write 

in their own answer. In the pre-campaign English survey, some respondents stated they’ve 

seen the messages on NJTPA’s website and on Variable Message Signs on Rt. 22. In the post-

campaign Spanish survey, one respondent said “En el supermercado de los amigos,” possibly 

referring to Los Amigos Fine Fare, a supermarket in North Plainfield.  

For the English survey respondents, the majority of Street Smart NJ messages were 

seen on social media. For the Spanish survey respondents, the majority of messages were 

seen on posters/signs while walking/driving. 

 

IN THE PAST MONTH, HAVE YOU SEEN OR RECEIVED INFORMATION ABOUT PEDESTRIAN SAFETY 

FROM ANY OF THE FOLLOWING SOURCES (CHECK ALL THAT APPLY)? 
 

      ENGLISH                   SPANISH 

 Pre-Campaign 

(127 

responses) 

Post-

Campaign 

(21 

responses) 

Pre-Campaign 

(3 responses) 

Post-Campaign 

(2 responses) 

 # % # % # % # % 

Emails from your employer or school 4 3.1% 0 0% 0 0% 0 0% 

Emails from friends, family, 

community organizations or 

businesses 

4 3.1% 0 0% 0 0% 0 0% 

Streets posters or signs while driving 

or walking 

8 6.3% 1 4.8% 1 33.3% 0 0% 

Tip cards or fact sheets distributed by 

law enforcement officers, your place 

of employment or school, family, 

friends, community organizations, 

volunteers on the street or 

businesses. 

1 0.8% 1 4.8% 0 0% 0 0% 

Local newspapers or websites 1 0.8% 1 4.8% 0 0% 0 0% 

Social media sites (Facebook, Twitter, 

Instagram) 

12 9.4% 3 14.3

% 

0 0% 0 0% 
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None of the above 104 81.9% 17 81% 2 66.7% 2 100% 

 

Similar to the previous question, English survey respondents who had seen Street 

Smart NJ messaging saw them on social media. None of the Spanish survey respondents 

received Street Smart NJ messaging from any of the listed sources, both pre-campaign and 

post-campaign. 

 

HAVE YOU RECENTLY READ, SEEN OR HEARD ABOUT THE FOLLOWING POLICE EFFORTS TO ENFORCE 

PEDESTRIAN SAFETY LAWS? (CHECK ALL THAT APPLY) 
 

        ENGLISH                SPANISH 

 Pre-Campaign 

(127 

responses) 

Post-

Campaign 

(21 

responses) 

Pre-

Campaign 

(3 

responses) 

Post-

Campaign 

(2 

responses) 

 # % # % # % # % 

Police issuing tickets or warnings for 

people who crossed the street in an 

unsafe manner 

7 5.5% 0 0% 0 0% 0 0% 

Police issuing tickets or warnings to 

drivers for “Not stopping for 

pedestrians in crosswalks.” 

15 11.8% 1 4.8% 1 33.3

% 

0 0% 

Never heard about the above police 

efforts 

110 86.6% 20 95.2% 2 66.7

% 

2 100% 

 
 In both the pre- and post-campaign surveys, in English and Spanish, the majority of 

respondents were unaware of police efforts to enforce pedestrian safety laws. The low 

number of summonses issued for pedestrian laws during the campaign could have had an 

impact on this result. 

 

WHAT MODE(S) OF TRANSPORTATION DO YOU USE ON A WEEKLY BASIS? (CHECK ALL THAT 

APPLY) 
 

   ENGLISH                       SPANISH 

 Pre-Campaign 

(127 responses) 

Post-Campaign 

(21 responses) 

Pre-Campaign 

(3 responses) 

Post-

Campaign 

(2 responses) 

 # % # % # % # % 
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Bicycle 11 8.7% 3 14.3% 0 0% 0 0% 

Bus 3 2.4% 0 0% 0 0% 1 50% 

Car 127 100% 21 100% 3 100% 2 100% 

Train 2 1.6% 0 0% 0 0% 0 0% 

Walk 58 45.7% 9 42.9% 1 33.3% 1 50% 

 

In the pre-campaign survey, one respondent answered “Run” and another answered 

“Motorcycle.” All survey respondents, in English and Spanish, use cars as a mode of 

transportation. For the English survey, other common modes of transportation include bicycle 

and walking. For the Spanish survey, other common modes include walking and bus. 

 
 
 

Survey respondents were then asked to rate how serious of a problem the following 

issues are in North Plainfield: 

 
DISTRACTED DRIVING IS A PROBLEM IN NORTH PLAINFIELD: 

 
 
                     ENGLISH                     SPANISH 

 Pre-Campaign 

(127 responses) 

Post-Campaign 

(21 responses) 

Pre-Campaign 

(3 responses) 

Post-

Campaign 

(2 responses) 

 # % # % # % # % 

Extremely serious 33 26% 8 38.1% 2 66.7% 0 0% 

Somewhat serious 12 9.4% 2 9.5% 0 0% 0 0% 

Neutral 31 24.4% 2 9.5% 0 0% 1 50% 

Somewhat not serious 26 20.5% 4 19% 0 0% 0 0% 

Not at all serious 25 19.7% 5 23.8% 1 33.3% 1 50% 

The majority of both pre- and post-campaign English survey respondents said that 

distracted driving is an extremely serious problem in North Plainfield. Most pre-campaign 

Spanish survey respondents agreed, though the post-campaign Spanish survey respondents 

were evenly split between feeling neutral and feeling distracted driving was not at all serious. 
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PEDESTRIANS DISOBEYING TRAFFIC RULES IS A PROBLEM: 
 

     ENGLISH                       SPANISH 

 Pre-Campaign 

(127 responses) 

Post-Campaign 

(21 responses) 

Pre-Campaign 

(3 responses) 

Post-

Campaign 

(2 responses) 

 # % # % # % # % 

Extremely serious 37 29.1% 8 38.1% 1 33.3% 1 50% 

Somewhat serious 20 15.7% 2 9.5% 0 0% 0 0% 

Neutral 26 20.5% 2 9.5% 1 33.3% 1 50% 

Somewhat not serious 18 14.2% 5 23.8% 1 33.3% 0 0% 

Not at all serious 26 20.5% 4 19% 0 0% 0 0% 

 
The majority of both pre- and post-campaign English survey respondents said that 

pedestrians disobeying traffic laws is an extremely serious problem in North Plainfield. All 

Spanish survey respondents were split on the issue. 

 

 

DRIVERS NOT STOPPING FOR PEDESTRIANS AT CROSSWALKS IS A PROBLEM IN NORTH PLAINFIELD: 

 
       ENGLISH                        SPANISH 

 Pre-Campaign 

(127 responses) 

Post-Campaign 

(21 responses) 

Pre-Campaign 

(3 responses) 

Post-

Campaign 

(2 responses) 

 # % # % # % # % 

Extremely serious 37 29.1% 4 19% 2 66.7% 0 0% 

Somewhat serious 17 13.4% 4 19% 0 0% 0 0% 

Neutral 19 15% 6 28.6% 0 0% 1 50% 

Somewhat not serious 23 18.1% 1 4.8% 1 33.3% 1 50% 

Not at all serious 31 24.4% 6 28.6% 0 0% 0 0% 

 

The majority of pre-campaign survey respondents said drivers not stopping for 

pedestrians at crosswalks was an extremely serious issue, for both the English and Spanish 

surveys. Post-campaign, the majority of English survey respondents were either neutral or 

said this was not a serious issue. The majority of post-campaign Spanish respondents said 

they were neutral or that the issue was somewhat not serious. 
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SPEEDING IS A PROBLEM IN NORTH PLAINFIELD: 
 

      ENGLISH                         SPANISH 

 Pre-Campaign 

(127 responses) 

Post-Campaign 

(21 responses) 

Pre-Campaign 

(3 responses) 

Post-

Campaign 

(2 responses) 

 # % # % # % # % 

Extremely serious 49 38.6% 12 57.1% 2 66.7% 0 0% 

Somewhat serious 14 11% 1 4.8% 0 0% 0 0% 

Neutral 5 3.9% 0 0% 1 33.3% 1 50% 

Somewhat not serious 6 4.7% 0 0% 0 0% 0 0% 

Not at all serious 53 41.7% 8 38.1% 0 0% 1 50% 

 
The results for this issue changed drastically after the campaign. Pre-campaign, most 

English survey respondents said speeding was not at all serious in North Plainfield, but the 

majority of post-campaign survey respondents said speeding was an extremely serious issue 

(increasing 48 percent). Conversely, the majority of pre-campaign Spanish survey 

respondents felt speeding was extremely serious in North Plainfield, but post-campaign there 

was an even split between feeling neutral and feeling speeding was not at all serious. 

BICYCLISTS NOT FOLLOWING TRAFFIC LAWS IS A PROBLEM IN NORTH PLAINFIELD: 
 

   ENGLISH                        SPANISH 

 Pre-Campaign 

(127 responses) 

Post-Campaign 

(21 responses) 

Pre-Campaign 

(3 responses) 

Post-Campaign 

(2 responses) 

 # % # % # % # % 

Extremely serious 32 25.2% 5 23.8% 2 66.7% 0 0% 

Somewhat serious 19 15% 5 23.8% 0 0% 0 0% 

Neutral 27 21.3% 3 14.3% 1 33.3% 1 50% 

Somewhat not serious 26 20.5% 3 14.3% 0 0% 0 0% 

Not at all serious 23 18.1% 5 23.8% 0 0% 1 50% 

 

Pre-campaign, the majority of English survey respondents said bicyclists not following 

traffic laws was a serious issue – though, not by much. Post-campaign, most English 

respondents were evenly split between describing the issue was extremely serious, 

somewhat serious and not at all serious. Similar to speeding, the majority of pre-campaign 

Spanish survey respondents said bicyclists not following traffic laws was extremely serious in 
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North Plainfield, but post-campaign there was an even split between being neutral and saying 

this issue was not at all serious. 

 

Survey respondents were given an opportunity to add additional comments at the end 

of the survey. Comments were left in both the Spanish and English surveys. These comments 

can be found in the Appendix. 

 

  

Street Smart flyer in a restaurant window 
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COMPARING THE 2016 AND 2021 CAMPAIGNS 

 

 The 2016 and 2021 Street Smart campaigns 

in North Plainfield were slightly different in 

structure and messaging, as the Street Smart NJ 

campaign materials and messages have changed 

over the years. The campaigns did not differ in 

terms of results and recommendations, however; in 

both campaigns, driver behavior worsened overall 

while pedestrian behavior did not. As such, North 

Plainfield Police should focus enforcement efforts 

on drivers. 

 In 2016, the Street Smart North Plainfield 

campaign consisted of a formal kickoff event and 

press conference, observations and focused on one 

target location (Somerset Street and Jackson Avenue, two blocks from the 2021 target 

location of Somerset Street and Race Street), and NJ Division of Highway Traffic Safety grant 

funding for police overtime. The 2016 campaign consisted of 200 hours of police 

enforcement, which included handing out educational materials such as tip cards, and 

resulted in a 13 percent increase in the rate of compliance with traffic laws in terms of how 

many pedestrians waited for the “walk” signal before crossing the intersection. However, the 

number of motorists not yielding to pedestrians increased from zero to four instances, 

indicating a greater need to educate and enforce pedestrian laws among motorists. 

Recommendations resulting from the campaign include incorporating pedestrian safety 

education and enforcement into the Police Department’s activities throughout the year 

rather than being the focus of periodic efforts; providing temporary safety areas for 

pedestrians when construction activities generate closures of sidewalk areas; increasing 

enforcement of on-street parking restrictions, particularly near intersections; and placing 

more emphasis on changing the behavior of motorists. 

 In 2021, there was no formal press conference or kick-off event, and the North 

Plainfield Police Department did not have a NJDHTS grant to pay for additional overtime, 

which likely resulted in fewer summonses being issued. However, the 2021 campaign 

An old Street Smart flyer from the 2016 

campaign is still on display in one of the 

restaurants along Somerset St. 
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included pre- and post-campaign surveys, while the 

2016 campaign did not, which provided a deeper look 

into how the public viewed pedestrian safety issues in 

North Plainfield. Both campaigns relied heavily on 

educational materials that were distributed to 

businesses and displayed along Somerset Street. 

Similar to the 2016 campaign, driver behavior 

was worse than pedestrian behavior during the 

observations. At the first target location in 2021, 

pedestrian behavior did worsen, but most pedestrians 

still used the crosswalk. Pedestrian behavior improved 

post-campaign at the second target location. At the 

first target location, driver behavior worsened, with the number of drivers stopping for 

pedestrians in the crosswalk decreasing by 17 percent, and most drivers not stopping for 

pedestrians while turning. At the second location, the majority of drivers pre- and post-

campaign did not stop for pedestrians in the crosswalk. 

 At the time of the 2021 campaign, there was no construction along Somerset Street 

or observed issues with on-street parking restrictions, making some of the recommendations 

from the 2016 campaign no longer relevant. However, two recommendations from 2016 are 

still relevant in 2021: incorporating pedestrian safety education and enforcement into the 

Police Department’s activities throughout the year rather than being the focus of periodic 

efforts, and placing more emphasis on changing the behavior of motorists. 

 

RECOMMENDATIONS 

• As most pre- and post-campaign survey respondents did not hear about police efforts to 

enforce pedestrian safety laws in North Plainfield, pedestrian safety education and 

enforcement should be incorporated into the Police Department’s activities throughout 

the year rather than being the focus of periodic efforts. 

• As the majority of drivers at target location 2 (Somerset Street and Chatham Street) did 

not stop for pedestrians in the crosswalk, there should be more emphasis on changing the 

behavior of motorists at this location, as well as throughout all of North Plainfield. Target 
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location 2 is also where a car did not stop for an elderly pedestrian as she was halfway 

through the crosswalk. 

• To allow more pedestrians to cross at target location 2 safely, pedestrian walk signals 

could be installed. 

• At target location 1 (Somerset Street and Race Street), many pedestrians crossed 

midblock to get from the municipal parking lot to the police station. A mid-block crosswalk 

could be beneficial at this spot. 

• Most survey respondents had not seen any Street Smart NJ or pedestrian safety 

messaging, even after the campaign. For future educational initiatives, outreach efforts 

should be re-evaluated. More direct outreach, such as handing out tip cards to the public 

or holding safety classes and demonstrations, may be more effective in spreading future 

information. 

• The majority of survey respondents said distracted driving, pedestrians disobeying traffic 

laws, and speeding are extremely serious issues in North Plainfield. Future enforcement 

and educational activities that focus on these areas should be pursued. 

• To continue to raise awareness of pedestrian safety issues in North Plainfield, the Borough 

and Police Department should continue to partner with RideWise on a variety of 

educational activities. These activities can include walkability/bikeability audits and plans; 

Complete Streets implementation; educational events and presentations on pedestrian 

and driver safety; and more. 

 

CONCLUSION 

The 2021 Street Smart North Plainfield campaign was a collaborative effort between 

RideWise, the Borough of North Plainfield and the North Plainfield Police Department. 

Despite negative driver behavior at both target locations, pedestrian behavior in North 

Plainfield was positive, and improved after the campaign. Post-campaign surveys 

demonstrate a need for further community education to raise awareness of pedestrian safety 

issues in the Borough. It is recommended that community educational activities be continued 

throughout the year, and with assistance from RideWise.  
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APPENDIX: ADDITIONAL COMMENTS IN THE PRE- AND POST-CAMPAIGN SURVEYS 

 

ADDITIONAL COMMENTS, PRE-CAMPAIGN SURVEY (English): 

 

Over weight vehicles on posted streets are also a problem which isn’t being enforced. 
Tractor tailors and large dump trucks on streets coming off RT2 even though streets are 
posted with weight limit signs. Police never stop them 
 
Pedestrian safety in NP is in a terrible state. Even this survey takes a “blame the victim” 
approach. There is no thought given to the reality of anyone who doesn’t drive, including 
the elderly, the poor, and people with disabilities. Additionally, sidewalks are in terrible 

shape across the borough, and lighting is abysmal, with many streetlights out. The police 
do not take dangerous driving seriously and have a flawed attitude that gives preference 
to drivers over pedestrians. Overall, NP could be a nice, walkable, up-and-coming town. 
Unfortunately, tolerance for reckless driving as well as terrible pedestrian infrastructure 
is not helping that become a reality. 

 
I find the condescending questions about "bad behavior" by pedestrians to be infuriating. 
I'm a driver as well as a pedestrian, and my understanding is that the person with POWER 
is the one who bears a duty to handle that power responsibly. Drivers are in control of a 
massive metal machine that can kill people. This survey smacks of "both-sides-ism", 
equalling laying blame for dangerous conditions on those who are in control of a 

dangerous object and on those who try to survive encounters with those dangerous 
objects. As a pedestrian/runner, I _often_ cross without a walk signal or crosswalk. Why? 
I do it when I can see that there are no cars near, rather than wait for a light, by which 
point cars may have shown up, ignore the light, and run me over. It would be cold 
comfort, lying broken in the hospital, for me to say "well, at least I had the light, so it 
wasn't my fault. That makes it all better." Our current infrastructure is heavily designed in 
favor of vehicles, putting the lives and health of pedestrians at risk. How dare anyone 
blame pedestrians for doing what they have to do to survive? How dare anyone blame 
the victims of a man-made dangerous system? The solution is to redesign the system to 
favor pedestrians, not blame them for how they cope with an unfair design. I've seen 
little evidence that police favor pedestrians over vehicles. I regularly see vehicles drive 

dangerously, racing around neighborhood streets, cutting corners, blowing through stop 
signs and traffic signals, and so on. This seems to happen with impunity. The roads and 
sidewalks should be rebuilt to heavily favor pedestrian traffic over vehicles. Speaking of 
sidewalks, in many places throughout North Plainfield, the sidewalks are terribly broken 
and dangerous. In the historic areas, many of them are required to be bluestone, and 
there may also be no curbs allowed for water drainage purposes. So, what happens? 
Some big truck does a K-turn, backing across the curb strip, putting a few tons of weight 
onto the bluestone, and cracking it. Then, property owners don't (or can't afford to) fix 
those broken bluestone sections. They certainly won't be allowed to replace it with more 
durable, better traction, and more accessible concrete sidewalk tiles without being shot 

down by the historic preservation committee, which prioritizes aesthetics over safety and 
public health. Dangerous broken sidewalks are bad for everyone who uses them, and 
even worse for those with disabilities. In some cases, people with disabilities CANNOT 
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drive, and then we provide them with sidewalks that are broken, slippery, and poorly 
maintained. That is truly unjust. Furthermore, at least in our borough, the distinction 
between who is likely to be in a vehicle versus who is likely to be on foot is heavily drawn 
along racial, ethnic, disability, and class lines. So, it is unfair and immoral to equate those 
who have power and money with those who do not. Even if our society was completely 
egalitarian, the vehicle/pedestrian imbalance of power would be a problem. Since our 
society is so obviously NOT egalitarian, this vehicle/pedestrian inequality is another 
negative factor in an unjust system. In summary, our current transportation 
infrastructure and policies are regressive, prioritizing those with power over those 
without. Any consideration of what needs to change must focus heavily on changing that 
power and policy imbalance, not try to say "both sides must improve." 

 
As someone who spends a lot of time as a pedestrian, my primary concern is intersection 
safety. Most drivers do not look for pedestrians when they approach an intersection. 
Even when I have a walk signal, I often find someone turning into me, no matter how 
visible I am or whether I've made eye contact with the driver. Even more concerning are 
the intersections that interface with other townships, especially Plainfield along Front 

Street (for example, the intersection at West End and Front is wildly dangerous for 
pedestrians and really quite scary to navigate). People speeding on neighborhood streets 
is pretty terrifying as well. Speed humps would be smart in locations like Rockview Ave 
between Grove and Greenbrook or Willow Ave Ext where people really get moving. It 
would be amazing to see this town have more multi-use bike paths and/or protected 

bike/pedestrian lanes. It's surprising how few people are out being pedestrians compared 
to other nearby townships or even the east end of North Plainfield and I imagine 
pedestrian safety and lack of access to nice, serene places to walk/bike/walk dogs plays a 
part in that. 
 
The sidewalks are horrible in this town. Aside from damage, they just randomly stop, so 
when I'm out walking with my small children, I end up in the street unless I plan my walk 
to be along busy roads. 
 
Duer and somerset intersection cars don't stop for pedestrians. 
 

Bicyclists ride 2 or 3 wide on the shoulder line instead of close to curbs. Sometimes in the 
middle of the road. Mountain Ave. Very dangerous for them and the car and NJ Transit 
bus traffic trying to avoid them. 
 
School dismissal at East End is always a mess. Parents park on the wrong side of the 
street. Making the road hard to drive through. Parents are always double parking, 
blocking homeowners driveways and jwalking. They also do not stop at the dead ends 
Stop sign either. There needs to be officers at dismissal. If parents aren't given tickets 
nothing will change. A child is going to get injured from the parents lack of listening to 
the law. 
 

I think the schools should have crosswalks on both ends of the buildings. People just 
don't want to walk to the opposite end and back to use the crosswalk.  
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We need something done with our streets unsafe 
 
I am completely against issuing tickets to pedestrians or children on bikes. 
 
I have noticed lately a lot of speeding on my street. I live on Westervelt (close to 
Brook)and there is no stop sign from Mountain Ave to Brook. Some nights it’s like a speed 
way. During school drop off and pick up I see a lot of pedestrians (adults and children) not 
using crosswalks. I work at one of the Elementary schools in town and people speed 
down that road and sometimes barely stop for us when we are in the crosswalks.  
 

Most of the issues I have observed have been around the schools  
 
This town has a severe problem with drivers speeding. I don’t understand why I never see 
one pulled over. Where are the police? 
 
We need more stop signs, especially around a school zone. Farragut Road and the 

intersection of Farragut Place 
 
A cert safe place to live, a excellent police department, thank them for their services  
 
What will be done about speeding and loud vehicles on our major roads? 

 
Placing more electronic queue signs around town, specifically on roads coming off of 
Route 22 or from Plainfield, stating that speeders, distracted drivers, and vehicles with 
loud mufflers will receive tickets, would be a good idea. 
 
As a frequent walker on streets that do not have sidewalks - speeding is an issue. 
Especially along Brook. I think even a center stripe would help. 
 
Bike lanes are needed! 
 
Little police presence in certain parts of town. Primarily focused on downtown. The burbs 

lucky if I see a police car in a week. 
 
Theres not enough police on route 22, people are always speeding in the night.  
 
Don’t use this as an excuse to give out more tickets. Define speeding ….as with modern 
cars posting 25 mph on a street is an exercise in futility. No road should be less than 30 
mph. 
 
Speeding on this towns side streets is out of control Every other time I’m on a side streets 
I get passed doing 25 or almost slammed head on from someone coming maybe 40-50 
down a narrow street lined with cars - no I don’t have a radar gun but I’m old and smart 

enough to estimate how fast someone is coming Every other person runs the stop sign at 
Muriel and Oneida Need a stop at Westervelt and Mountain - there is a crosswalk there, 
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cannot see over the hill towards North Stop line is missing at Mali and deforest many 
people walk there 
 
I've lived here since 1981. I don't know why people insist on walking in the street and not 
on the sidewalks. I wish a speed trap or spike strips could be used to stop the high speed 
drivers on my street, Sycamore Ave. They roar down from Front Street, radios blaring. We 
have lots of little kids on our street, a disaster waiting to happen. 
 
Mainly in the areas of the schools do I experience more people darting into the street 
unexpectedly. 
 

 

ADDITIONAL COMMENTS, PRE-CAMPAIGN SURVEY (Spanish): 

 

Todos los residentes debemos ayudar a construir una mejor ciudad. Gracias (Translation: 

“All residents must help build a better city. Thanks.”) 

 

 

ADDITIONAL COMMENTS, POST-CAMPAIGN SURVEY (English): 

 

Speeding on Warfield needs attention. 

 

Last week i watched a North Plainfield police officer almost hit a pedestrian in the crosswalk 

on 22 by the high school, if the person didn't jump out of the way they would have hit him. I 

also rarely see the police doing anything about the excessive speeding going on all over 

town. 

 

 

ADDITIONAL COMMENTS, POST-CAMPAIGN SURVEY (Spanish): 

 

Se tiene que trabajar en las calles también ya que estan en muy malas condiciones y eso 

también puede generar accidentes. (Translation: “You have to work on the streets as well 

since they are in very bad condition and that can also lead to accidents.”) 


